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There is definitely no exact formula of success for the Spanish Tanning sector; just like there
is no perfect formula for the rest of the tanning industries worldwide. Most of us worked to
create two collections yearly, and, in some cases, just one, but today this has changed because
fashion is constantly on the move and the two main trends, spring-summer and fall-winter are
today more & more demanding, seeking and searching for new products, new ideas, new
concepts. And our industry has to respond with immediateness, presenting creations that cover
the expectations of designers and manufacturers and differentiate them, together with their

own creativity and personal touches, from the increasingly aggressive competition.

Luxury goods are on the rise. You just have to look at Tiffany & Co.’s latest results. Although
we have in sight of us what is known as a general recession, the society still needs to be
surrounded by exclusivity & glamour, to feel pampered and cared for. The Spanish Tanners as
a group of companies with an enviable trajectory are aware of the need to create and innovate
as quality is synonymous of their companies. These enterprises are continuously working to
create pioneering articles that will enchant the opinion leaders of high couture and the global

trend-setters.

Yet today there is also another attribute that is constantly present in all the Spanish Tanners
products, and that is the “environment-friendly” factor. No longer can we leave aside nature's
demand. If we are already environmentalists in the sense that we process, in the case of
leathers, a residual product of the food chain, we now have to take into account the chemicals
used in the process, constantly developing new products that will protect and enhance the
importance of our natural surrounds. The result of all this is a product that blends a series of
positive and added value properties that needs to be communicated to the end-user. Let’s not
forget that today glamour, exclusivity, and fashion , with the aid of our industry and society’s
increasing awareness, look towards the environment as a friend that needs to be looked after

by all and each one of us.
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Where fashion,
technology and
tradition merge

Incusa is, without a doubt, one of Spain’s most
important companies when it comes to the
tanning industry. Founded in 1952,

this Valencia based enterprise is at the
forefront of technology.

Their philosophy is quality and added value
bovine leather which they achieve through important
investments in R&D which is later blended
with high doses of know-how, tradition,
design & creativity.

The result is their absolute leadership.

Who is Incusa?

Located in Silla, Valencia, Incusa was founded in 1952, specialized
in the tanning and finishing of bovine leather. We monthly
produce a million square feet of a varied range of products, both
for the footwear and small leather good industries, blending to
the perfection the latest technologies with the latest up-to-date
fashion.

Incusa’s management understands that the best business
opportunities are directly related to investigation and innovation.
For this reason we congratulate ourselves on having obtained,
in first place, in 1996, the UNE ISO-9001, the quality certification
for all the production process, and secondly, when we became
the worldwide pioneering tanning company in obtaining the UNE
166002 certification, which is awarded for the R&D&I management
systems and which we obtained in November of 2006

Within our Research, Development and Innovation strategy we
have also proposed the development of alternative tanning
systems, search and development of new materials, new work
methods, etc which are alternative to the traditional ones and
are focused towards an improvement of the surrounding
environment, comfort, health and commodity for the final customer
of our products.

What trends do you propose for the following season
2009-2010?

This season we are focused on patent leathers and articles that are
more comfortable and do not contain chrome, but well, this is always
and constantly changing, hence we never have a chance to relax, as
we are always on our feet creating and innovating. Another factor
that you must take into consideration is that we work with footwear
and small leather good manufacturers, whom have different calendars,
as well as our domestics clients and international brands.

What do the words fashion & trends mean to you?

Fashion or trends is current, or what is in effect at the time and interests a
large majority during a specific period of time. Fashion is an eternal
phenomena and always new, universal and concrete. Its root can be found
within the dynamism of youth. Applied to design, and more specifically to
footwear, in occasions, it is that shoe, or garment, colour or garment that
is worn by the most exclusive or important social group, hence the strength
to influence others. At the last edition of APLF, Incusa had the satisfaction
of having one of its articled awarded recognition. The article in question
was Mecil. The price was awarded to the technology applied to achieve a
fashion article. The combination of tanning tradition of 14th Century articles,
with 21st century technology. | believe that this article, Mecil reflects Incusa’s

philosophy — to achieve, through a blend of technologies, a new, different
and elegant product.

Speaking about Asia, do you think there are differences
between this market and the rest of the world?
We mainly sell nationally, although we also sell to international brands.

At present 20% of our exports are for the Asia-Pacific market. Occidental
markets make decisions with regard to design, innovation and fashion,
although today, all markets of a certain standard are becoming very
demanding.

Therefore what would you say about the Asiatic market?
The worldwide factory is China and the leather sector, footwear, small
goods, garments and upholstery have also decentralized, hence one
must be present in Chine. The difficulties to sell are difficult — be these
bureaucratic or price, especially when it comes to the US dollar exchange,
and then have to exchange into Yuan

Today you must offer products with differences and with high added-
value, be design or technology, taking for granted a good service and
quality of the products. You must be excellent in order to sell to the
Asiatic market, and as mention this is not easy, but at the same time
it is indispensable to be present in the market of the future.



Spanish tanned rabbit
plate collar & cuffs.
Differentiate from main body
Size should always be large in order to
appreciate beauty of garment
Fringe trimmings preferrably
double face, fur face out

Ideal for patchwork.

Use merino & entrefino lamb,
both inside and outside to give
it true personality
Double sleeve.

Double face with soft aniline
leather for bands.

Ensure double stitching

Recommend silk lining in either

mauvre or purple
Colours: recommend soft tones, either
greys, complemented with blacks,
or different hues of earth tones.
For the more daring, acid colours
can used for leather strips

and fringes.




PROVO KE is the name of the Spanish
Tanners latest collection. And that is what
Spain’s top designers have achieved for the

next season. Leathers blend with textiles,
natural and synthetic to achieve a futuristic feel,
but without losing the chic and classy

You reach modernity through your knowledge sensation the designers transmit in each

of the classics. | am enchanted. All my life of their creations.

I've tried to be modern. Garments and accessories in bright,

glossy and lively lamb anilines or bovine hides
create a sensation of daring rebelliousness,
seeking to provoke without breaking molds.

My previous work, the women that | cherish, Fighting against the rules and norms to set a new
the cinema, the street, the day to day... lifestlyle where the global society is
formed by individuals and not masses.

Extra-large handhags, platform sands and mules,
You must confront everything with the same wide belts and silhouette hugging coats make
criteria and rigour. a comeback through these Spanish designers

whom have worked together with

Spanish tanners to create a collection which

is at the forefront of fashion.
Simple. I don’t like too many adornments

Freshness and asymmetry.
Varied.

That it adapts to the specific necessity of what ~ There are people that seek to dressina simple  Anything but tranquil.
| require at that moment. and comfortable manner, but with elegance.

Changes are always necessary. It had a great impact and meant a little push
towards the process of creating a brand.

Miriam Ocariz
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According to color supplier Pantone®, the color of 2008 is Blue Iris.

The blue is a radiant, calming hue, dark, but not dark enough to be in the
realm of navy, and is a sharp contrast to the 2007 choice, Chili Pepper Red.
If not, just look at the glossy high boots on the front cover of this latest
edition of Tanners News. The hoots, designed by Devota & Lomba, where
presented during the latest certamen of Cibeles, Madrid, in February of 2008.
For the last few years — to be more exact, since the year 2000 - Pantone®
- choses the colour of the year. ““From a color forecasting perspective, we
have chosen PANTONE 18-3943 Blue Iris as the color of the year, as it best
represents color direction in 2008 for fashion, cosmetics and home products,
as a reflection of the times, Blue Iris brings together the dependable aspect
of blue, underscored by a strong, soul-searching purple cast.

“Blue Iris brings together the dependable aspects of blue, underscored by
astrong, soul-searching purple cast. Emotionally, it is anchoring and meditative
with a touch of magic.” .” explains Leatrice Eiseman, executive director of
the Pantone Color Institute®.

Fortunately, colour or chromatic ranges do not belong to a designer,

or a fashion label. 1t does not even belong to a paint company, and fortunately
blue is not the only colour trend this year. If not, look at the beautiful
creations of Kina Fernandez, who has, without a doubt, looked at mother
earth for inspiration.

Of course the three major colors of Earth are blue, green and different hues
of yellow, from “croissant” brown to the deep red brown of rich soil.
Creating visual metaphors, these colours convey emotions and perceptions,
speaking without uttering a single word.

And thanks to the colours this is a happier world and this next season we
have a happier fashion trend.

Dress by Kina Fernéndez

Pasarela Cibeles, February 2008

Bag & hoots by Devota & Lomba

Pasarela Cibeles, February 2008

Photographer for Devota & Lomba: Ugo Cmera




More
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The Best of APLF Awards, unveiled in 2004, has developed into a
symbol of excellence in the design, quality and innovation of
finished products and materials. These awards have established
themselves after just a few years as being rewarding in business
terms, a well as the satisfaction of peer recognition. A panel of
judges from fashion and design consultants to materials experts
and department store buyers select the winners from several
categories.

Established primarily as a design and quality award, the Best of
APLF has broadened the award categories by products only to
include marketing and promotion breakthroughs. New awards such
as the Tradition & Innovation Award and the Best Marketing Concept
Award were created last October at Fashion Access.

During this edition 2008, three were the Spanish companies
nominated to the APLF 2008 Awards.

Colomer & Munmany, Incusa and the footwear manufacturer Dolfie
were the three companies selected through their innovative products
by the panel of expert judges to enter the Best of APLF Awards
2008 as nominees.

Of these three companies, INCUSA was the only company to achieve
an award, in this case for Best New Materials Technology. The
reason behind the award is Incusa’s ability to take a theory which
has been known for a long time — the titanium-tanning process
and successfully adapt it to create commercially viable, not-toxic,

anti-allergenic leather.

Chosen for their innovative
products Colomer y Munmany

IS nominated and

INCUSA is awarded a prize
by APLF judges




A NEW WEBSITE FOR SPANISH TANNERS

The Spanish Tanners have renovated their website, achieving an image much
closer to the fashion world and what the Spanish Tanners represent within
the fashion industry. The domain www.spanishtanners.com and www.leather-
spain.com remain the same.

SPANISH TANNERS 08 COLLECTION

The latest Madrid fashion week — Cibeles — which took place from 11th to
15th February — saw, once again creations made with Spanish tanned
leathers. This latest Spanish Tanners Collection had the support of 9 tanners
and six Spanish designers, and the final result was that of 30 exquisite
leather creations. Since the association between Spanish Tanners and the
Asociacion de Creadores de Moda de Espafia, 15 tanners and 10 designers
have designed and manufactured over 100 creations.

The Spanish tanners that have enabled this latest collection are as follows:
Colomer Munmany; Curtidos Codina; Curtidos Riba Guixa; Grifion Furs;
Incusa; La Doma and Sarco. With regard to designers we must thank Alma
Aguilar, Devota y Lomba, Jests del Pozo, Kina Fernandez, Miriam Ocariz
and Francis Montesinos.

DOLFIE - A NEW CONCEPT OF FOOTWEAR WHERE STYLE

NEVER GOES OUT OF FASHION

Dolfie presents it’s very first shoes collection. Founded in Madrid in 2007 by
Adolfo Lendoyro, who was born in Malaga in 1977 and graduated in business
studies in Madrid. This young entrepreneur always showed interest in fashion,
hence continued studying fashion and footwear design in Madrid and Alicante.
After living in London, Adolfo returns to Spain to create and establish his
own shoe brand.

Adolfo Lendoyro quoted to Spanish Tanners; “Dolfie is all about experimenting,
combining and mixing different styles to end up as innovative shoe lines”.
Influenced by a constant look towards the future and the past, tradition and
modernity, beauty and nature, this young designer creates fresh designs for
confident, cool and ageless people who are concerned about their own
personal style. “Dolfie shoes are aimed at those who want to differentiate
from the rest and set their own standards. We don’t want to be put into any
category; these are cool shoes to wear in any occasion, from casual to formal
dressing” states Lendoyro.

SPANISH TANNERS AT APLF — HONG KONG 2008
With the sponsorship of Icex, the Spanish Tanners were present at Asia Pacific
Leather Fair which took place from 31st March to 2nd April in Hong Kong
through the important presence of 15 Spanish tanners and three chemical
and machinery companies.

As always, the Spanish participation illustrates the importance the industry
places upon the Asian-Pacific market, and their commitment with the fashion
world through a wide proposal of leathers and furs that have been created
using latest environmental friendly technologies to achieve innovative finishes
to manufacture creations that answer the needs and requirements of a
demanding fashion industry.
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